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This study explores Tokopedia E-Commerce's role in providing
young entrepreneurs with opportunities to succeed in the
digital economy during the pandemic. The COVID-19 pandemic
has significantly changed the landscape for business, with
social restrictions and lockdowns becoming major challenges
for many brick-and-mortar stores. In this context, e-commerce
platforms like Tokopedia have become an attractive solution for
young entrepreneurs who want to master the new challenges
and opportunities of the digital age. The purpose of this study
is to analyze how Tokopedia E-Commerce is providing
opportunities for young entrepreneurs to overcome current
economic challenges. The study takes a qualitative approach,
gathering data through interviews and content analysis with
business her owners using the Tokopedia platform. The results
of this study show that Tokopedia E-Commerce is giving young
entrepreneurs broad access to sell their products online, reach
a wider audience and increase sales. In addition, we provide
various functions and services to support business
development, such as training and technical support. In the
context of the COVID-19 pandemic, using Tokopedia E-
commerce has helped young business owners survive and even
thrive in difficult circumstances. The platform has opened up
new opportunities to sell products online and reach a wider
consumer base, reducing reliance on physically limited stores
due to social restrictions. The study therefore concludes that
Tokopedia E-Commerce offers a significant opportunity for
young entrepreneurs to succeed in the digital economy,
especially in the current pandemic era. Using this platform,
young entrepreneurs can overcome economic challenges and
gain access to a wider market, thereby enhancing the
sustainability and growth of their future business.
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1. INTRODUCTION

In recent years, the digital economy has grown by leaps and bounds, changing how
businesses operate and how consumers transact[l]. The COVID-19 pandemic has
accelerated this change as social distancing and lockdown measures have required
businesses to adapt quickly and adopt digital solutions[2]. In this context, e-commerce
platforms have emerged as a key driver of economic resilience, offering opportunities for
young entrepreneurs to thrive in the digital economy[3]. One platform that has received
attention is Tokopedia. Tokopedia is an Indonesian e-commerce platform that enables
entrepreneurs to establish an online presence and reach a wider customer base[4]. The
purpose of this research is to explore the role of Tokopedia E-Commerce in providing
opportunities for young entrepreneurs to grow amid the COVID-19 pandemic and take
advantage of the potential of the digital economy[5]. By examining the experiences and
views of these entrepreneurs, this research aims to uncover the specific benefits and
challenges they face when wusing the Tokopedia platform. Understanding the
transformational impact of an e-commerce platform like Tokopedia will help policy makers,
business leaders and passionate entrepreneurs understand the options and strategies
available to overcome the current crisis and thrive in the digital space. You can get
information about this through in-depth analysis from entrepreneurs who have used this
platform successfully|[6].
2. LITERATURE REVIEW

2.1 The rise of e-commerce platforms:

E-commerce platforms have revolutionized the way businesses operate, creating a
digital marketplace where sellers and buyers can transact online.[7] These platforms offer
a variety of features and tools that streamline the sales process, improve the customer
experience, and expand your market reach.[8] E-commerce platforms like Tokopedia have
facilitated the growth of online businesses, allowing young entrepreneurs to establish their
brands, showcase their products and reach a wider customer base. This increased
accessibility and connectivity has opened up new opportunities for young entrepreneurs to
succeed in the digital economy.[9]

2.2 Economic Impact of the COVID-19 Pandemic:

The COVID-19 pandemic is posing unprecedented challenges for businesses
around the world, disrupting supply chains, limiting physical interactions and creating
economic uncertainty.[10] In response, businesses turned to e-commerce platforms to
mitigate the impact of the crisis and keep their businesses running.[11] E-commerce
platforms like Tokopedia have played a key role in providing young entrepreneurs with
alternative channels to reach customers and generate revenue when physical mobility is
restricted.[12] These platforms have not only helped companies survive, but have opened
up new opportunities for growth and expansion in the digital space.[13]

2.3 Opportunities and challenges for young entrepreneurs:

E-commerce platforms offer young entrepreneurs’ numerous opportunities to
succeed in the digital economy.[14] These provide a level playing field, allowing
entrepreneurs to compete with established brands and reach a global audience. In
addition, e-commerce platforms like Tokopedia offer built-in tools and features such as
secure payment gateways, logistics support, and data analytics that enable young
entrepreneurs to manage their stores efficiently.[15] However, to realize the full potential
of e-commerce platforms, challenges such as intense competition, digital marketing
complexity, and operational scalability must be addressed. Understanding these
opportunities and challenges is essential for young entrepreneurs using Tokopedia E-
commerce to succeed in the digital economy.[16] In summary, the rise of e-commerce
platforms like Tokopedia has opened up unprecedented opportunities for young
entrepreneurs to succeed in the digital economy, especially during the COVID-19
pandemic. Leveraging the capabilities of such platforms will empower entrepreneurs to
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meet the challenges of the crisis and build resilient and profitable digital businesses. The
next section of this paper reviews the methodology, findings, and analysis before
concluding implications and recommendations for future research and business
strategy.[17]

3. METHOD

With a case study approach, this study employs a qualitative research
methodology.[18] Through the examination of information gathered from many sources,
this research can analyze the instances precisely and contextually by employing a case
study methodology.[19] The study's participants are young entrepreneurs who use e-
commerce platforms. Four young entrepreneurs from Malang City who used the Tokopedia
e-commerce platform made up the study's sample. Purposive sampling was the method
utilized to choose the study's sample. This method uses certain criteria for sample
selection.[20] Regarding the researcher's criteria for selecting informants, specifically:

Table 1 Research resource persons

Nama Narasumber Nama Bisnis Bidang Bisnis
No

1 Mrs X Alphabet Outlet Food And Fashion
Link Tokped:
Https://Alphabetincubator.ld/

2 Mrs X Dfanccie House Kitchen
Link Tokped:
Https://Tokopedia.Link/X0y097
ggxvb

3 Mrs X Cussons Official Store Cotton Bud
Link Tokped:
Https://Tokopedia.Link/Hgy81sf
gxvb

4 Mrs X Babypapayaid Toothpast
Link Tokped:
Https://Tokopedia.Link/Javm5w
sgxvhb

Source: An academic (2021)

Data gathered from the outcomes of interviews and conversations were analyzed,
given a theoretical solution, and given conclusions based on the research findings. so that
it can detail the advantages experienced by young entrepreneurs using Tokopedia e-
commerce in every situation where businesses are now operating

4. RESULTS AND DISCUSSION

In Indonesia, Tokopedia commerce is a business that is in great demand by the
public.[21] By using an- commerce platform, merchandisers and buyers can connect
with each other automatically and easily.[22] The Tokopedia platform has a wide
request reach and a variety of interesting features.[23] With good service quality, it's
hoped that it will give a sense of satisfaction to the customer so that it can give trust
and customer satisfaction.[24] so that e-commerce Tokopedia is the right choice for
businesspeople or businessmen. In addition, Tokopedia e-commerce has an easy
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enrollment system, so that SMEs who haven't enforced business digitization can
register their business on Tokopedia e-commerce fluently and virtually.[25]
The results of interviews with several snitchers set up that thee-commerce platform used

by Alphabet Outlet to develop its business is thee-commerce media Tokopedia. Alphabet

No. Nama Produk Total Produk Terjual
1 Salted Egg Milea 28
2 Coffe Alphabet Incubator 4
3 Jacket Alphabet Incubator 11
4 Pastel Pandopo Catering 8
5 Tas Salted Egg Milea 15

Outlet itself is an offline and online grounded business.[26]

© Dikirim ke Jakarta Pusat v

‘ALY Alphabet Outlet >

Y
Q, / Terakhir Online 13 Dec « Kota Tangerang
5.0 >1jam Buka 24 jam
ating & Ulasan Balas chat & diskusi Jam operasi toko
Chat ( Follow ]

Figure 2. Profile Account Tokopedia Alphabet Outlet Source Tokopedia (2022)

In addition, it can also be seen from figture 4 that deals of electronic products from
Alphabet Outlet on the Tokopedia platform have reached a wide request.[27] This is
supported by several factors, one of which is product evaluation from other guest. in this
way it can prove that the quality of services handed can increase client satisfaction
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Figure 3. Product Alphabet Outlet Source: Tokopedia (2021)

Figure 3 demonstrates that the Salted Egg Milea product has sold 28 units, has a
rating of 5.0 and has received 603 customer reviews.[28] It has been demonstrated that
the rating and the quantity of ratings are the contributing aspects that affect the volume
of sales. Some shoppers like purchasing goods with favorable reviews and ratings.
Numerous facets of life, including economic activity, have been impacted by the COVID 19
epidemic. However, the epidemic has not had a material influence on the Alphabet Outlet
industry. The Alphabet Outlet business's product sales in both online and physical stores
are steady. Here are the interview's findings:

The Covid 19 epidemic has not resulted in a drop in Alphabet Outlet sales.[29]
People need entertainment at home during a pandemic because they are compelled to stay
inside[30]. At some point, they withdraw money from their savings or use some of their
cash to purchase a product, such as a new smartphone with gaming capabilities, an
Android TV for watching YouTube or movies, home appliances like vacuum cleaners, or
items needed for following health protocol, like soap dispensers and automatic faucets.[31]

On the other hand, Rufaidah Outfit, an online store, is experiencing negative effects
from the COVID 19 pandemic. An online retailer specializing on Muslim clothing is called
Rufaidah Outfit. When the pandemic was still localized, Rufaidah Outfit conducted offline

business at a number of gatherings hosted by specific groups. However, offline sales
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typically suffer as a result of this pandemic. An excerpt from a conversation with the
proprietor of Rufaidah Outfit is provided below.

The pandemic, in my opinion, has had a significant impact on my business
because it hindered and had a significant impact on offline activities (such as selling
on campus, at a car-free day, or at an event), especially given the growing number of
competitors in offline markets like Instagram, Facebook, and online shopping
platforms. The majority of pricing are set on online platforms, where they all undercut
market prices in addition to being extremely cheap. Rufaidah Outfit uses the
Tokopedia platform to expand request reach. According to business proprietor
Rufaidah Outfit, the Tokopedia platform provides numerous benefits and makes it easy
for merchandisers and buyers to make deals. Tokopedia provides colorful payment
styles along with the way. The following is an extract from an interview with the
proprietor of Rufaidah Outfit “client My second client made it simpler to make
payments because Tokopedia offers options like COD and Infomart, making it simple
to reach clients who are far away and don't have an ATM. This made it easier to choose
a product because the product photographs were properly placed. Besides that,
whenever customers use Tokopedia to make purchases, I always get feedback.”

Niki Estrin’s business is a business with a bulk store and zero waste conception
that's developing in Malang City. Niki Estri sells products that are environmentally
friendly, come from natural constituents and aren't packaged in plastic packaging.
Just like Alphabet Outlet and Rufaidah Outfit, Niki Estri also utilizes the Tokopedia
platform in developing her business. The following are extracts from interviews with
proprietor Niki Estri " surely to make it easier for us to use Tokopedia. It's further time
effective and also safer because it can track shipments.

There were colorful kinds of feedback, there were those who bought it for the
first time at Tokopedia and also bought it a alternate time offline, there were those who
really gave their reviews, there were also those who just pressed the stars. Yes,
expanding the request as well, from those who do not know so they know they're
suitable so they buy it." Eventually, AHR Ladies, which is an online shop in the fashion
sector, is also part of the Tokopedia platform druggies. Tokopedia makes it easy for
AHR Ladies to manage the deals system and expand the request. The following is an
extract from an interview with the proprietor of AHR Ladies “The advantage that can
be attained from using this shop is because it formerly has large business, so that our
products are easier for people to see. In addition, the operation system is also easy.

5. CONCLUSION

The Tokopedia e-commerce platform is a popular marketplace with customers.
Sellers and buyers can quickly and automatically connect with one another by utilizing
this e-commerce platform. This study demonstrates the value of the Tokopedia e-commerce
platform as a tool for growing a company in the digital age during a pandemic. Using the
findings from conversations with According to various store owners who utilize Tokopedia,
there are a number of features and advantages to doing business there.

1. Due to Tokopedia high visitor volume, consumers can boost market reach and sales for
entrepreneurs that utilize Tokopedia media to grow their businesses, E-commerce.

2. Tokopedia offers a selection of payment options along with descriptions.

3. E-business Cash on Delivery is a feature on Shopee. When the goods arrive at the buyer,
this feature makes it simpler for consumers or buyers to check and pay.

4 E-commerce Tokopedia frequently offers enticing promotions like cashback and free
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shipping. Tokopedia promotions may enhance customers' purchasing power.

5. Customers can rate the item they've purchased in the product column, which can help
the seller gain the confidence of other Tokopedia customers in the offering.

The pandemic's effects on companies that use the Tokopedia e-commerce platform as a
tool for company development include:

1. Make a good difference by increasing sales. similar to what occurred with the Alphabet
It has been established, based on the study's findings, that Alphabet Outlet product. sales
have not reduced but rather grown. can be evident from the interviews' outcomes.

2. Has a negative effect by causing sales to fall. Additionally, this study's time constraints
stopped it from interviewing more sources, and the pandemic hindered the researchers
from speaking with actual business owners because it hasn't yet diminished. They are only
able to conduct interviews through WhatsApp's virtual media, so. For further study, it is
advised to 1) add variables to the e-commerce platform using Bukalapak, Tokopedia, OLX,
and Lazada in addition to Shopee, and 2) use samples of businessmen who already have
well-known brands or who have switched to UD or CV. In this study, researchers used a
sample of young entrepreneurs with microbusinesses.

ACKNOWLEDGEMENTS

We express our highest gratitude and appreciation to all parties, both individuals
and the Centro Escolar University who have contributed to the completion of this research.
Without their support and assistance, this research would not have been possible.

REFERENCES

[1] U. Rahardja, Q. Aini, and A. Khoirunisa, “Effect of idu (ilearning education) on
lecturer performance in the lecture process,” Aptisi Transactions on Management
(ATM), vol. 2, no. 2, pp. 140-148, 2018.

2] U. Rahardja, Q. Aini, H. D. Ariessanti, and A. Khoirunisa, “Pengaruh gamifikasi pada
idu (ilearning education) dalam meningkatkan motivasi belajar mahasiswa,” NJCA
(Nusantara Journal of Computers and Its Applications), vol. 3, no. 2, pp. 120-124,
2018.

[3] U. Rahardja, A. N. Hidayanto, T. Hariguna, and Q. Aini, “Design framework on
tertiary education system in Indonesia using blockchain technology,” in 2019 7th
International Conference on Cyber and IT Service Management (CITSM), IEEE, 2019,
pp. 1-4.

[4] Q. Aini, U. Rahardja, and A. Khoirunisa, “Blockchain technology into gamification
on education,” IJCCS (Indonesian Journal of Computing and Cybernetics Systems),
vol. 14, no. 2, pp. 147-158, 2020.

[5] U. Rahardja and N. Lutfiani, “The strategy of improving project management using
indicator measurement factor analysis (imf) method,” in Journal of Physics:
Conference Series, IOP Publishing, 2020, p. 32023.

[6] M. R. Anwar, M. Yusup, S. Millah, and S. Purnama, “Startupreneur Bisnis Digital
(SABDA)”.

[7] E. Guustaaf, U. Rahardja, Q. Aini, H. W. Maharani, and N. A. Santoso, “Blockchain-
based education project,” Aptisi Transactions on Management (ATM), vol. 5, no. 1,
pp. 4661, 2021.

[8] U. Rahardja, N. Lutfiani, and M. S. Alpansuri, “Pemanfaatan Google Formulir
Sebagai Sistem Pendaftaran Anggota Pada Website Aptisi. or. id,” Sisfotenika, vol. 8,
no. 2, pp. 128-139, 2018.

[9] Q. Aini, U. Rahardja, and A. Khoirunisa, “Blockchain Technology into Gamification
on Education,” IJCCS (Indonesian Journal of Computing and Cybernetics Systems),
vol. 14, no. 2, pp. 147-158, 2020.

Tokopedia E-Commerce... 188



Startupreneur Business Digital (SABDA) P-ISSN: 2962-0260
Vol. 2 No. 2 Oktober 2023 E-ISSN: 2962-0279

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

(18]

[19]

[20]

[21]

[22]

[23]

[24]

[25]

[26]

Q. Aini, M. Budiarto, P. O. H. Putra, and U. Rahardja, “Exploring e-learning
challenges during the global COVID-19 pandemic: A review,” Jurnal Sistem
Informasi, vol. 16, no. 2, pp. 57-65, 2020.

U. Rahardja, Q. Aini, and A. Khoirunisa, “Effect of iDu (iLearning Education) on
Lecturer Performance in the Lecture Process,” Aptisi Transactions on Management
(ATM), vol. 2, no. 2, pp. 140-148, 2018.

U. Rahardja, Q. Aini, and M. B. Thalia, “Penerapan Menu Konfirmasi Pembayaran
Online Berbasis Yii pada Perguruan Tinggi,” Creative Information Technology
Journal, vol. 4, no. 3, pp. 174-185, 2018.

U. Rahardja, Q. Aini, H. D. Ariessanti, and A. Khoirunisa, “Pengaruh Gamifikasi
pada iDu (iLearning Education) dalam Meningkatkan Motivasi Belajar Mahasiswa,”
NJCA (Nusantara Journal of Computers and Its Applications), vol. 3, no. 2, pp. 120-
124, 2018.

U. Rahardja, A. N. Hidayanto, T. Hariguna, and Q. Aini, “Design framework on
tertiary education system in Indonesia using blockchain technology,” in 2019 7th
International Conference on Cyber and IT Service Management (CITSM), IEEE, 2019,
pp- 1-4.

U. Rahardja, Q. Aini, and A. Khoirunisa, “Implementasi Business Intelligence
Menggunakan Highchart pada Sistem Penilaian Absensi berbasis YII Framework,”
CSRID (Computer Science Research and Its Development Journal), vol. 9, no. 2, pp.
115-124, 2017.

U. Rahardja, Q. Aini, and M. Hardini, “Penerapan Software Akuntansi Online
Sebagai Penunjang Pencatatan Laporan Keuangan,” Sisfotenika, vol. 8, no. 2, pp.
176-187, 2018.

U. Rahardja, Q. Aini, and N. Enay, “Optimalisasi Dashboard pada Sistem Penilaian
Sebagai Media Informasi di Perguruan Tinggi,” Sisfotenika, vol. 7, no. 2, pp. 167-
176, 2017.

R. Hardjosubroto, U. Rahardja, N. A. Santoso, and W. Yestina, “Penggalangan Dana
Digital Untuk Yayasan Disabilitas Melalui Produk UMKM Di Era 4.0,” ADI
Pengabdian Kepada Masyarakat, vol. 1, no. 1, pp. 1-13, 2020.

D. Apriani, A. Williams, U. Rahardja, A. Khoirunisa, and S. Avionita, “The Use of
Science Technology In Islamic Practices and Rules In The Past Now and The Future,”
Int. J. Cyber IT Serv. Manag, vol. 1, no. 1, pp. 48-64, 2021.

D. Maklassa and S. Nurbaya, “Intermediasi Modal Manusia Atas Karakteristik
Kepemimpinan, Komitmen dan Kepercayaan Terhadap Kepuasan Kerja,”
Technomedia Journal, vol. 8, no. 2SP, 2023.

R. D. Sulistiyo and M. R. Shihab, “Transformasi Digital dalam Pelayanan Surat Izin
Mengemudi (SIM): Studi Kasus Korlantas Polri,” Technomedia Journal, vol. 8, no.
2SP, pp. 189-204, 2023.

I. M. A. Prayoga, G. Indrawan, and D. G. H. Divayana, “Pengelompokan Laras Suara
Berdasarkan Pepatutan Atau Pathet Gamelan Bali Menggunakan Klasifikasi K-
Nearest Neighbor Dan Support Vector Machine,” Technomedia Journal, vol. 8, no.
2SP, 2023.

P. Arbaini, “Pengaruh consumer online rating dan review terhadap keputusan
pembelian pada pengguna marketplace tokopedia,” Jurnal Bisnis Dan Manajemen,
vol. 7, no. 1, 2020.

K. Hulliyah, A. H. Setianingrum, and W. Santoso, “Sinyal Elektroensefalografi Untuk
Deteksi Emosi Saat Mendengar Stimulus Pembacaan Al-Quran Menggunakan
Wavelet Transform,” Technomedia Journal, vol. 8, no. 2SP, pp. 175-188, 2023.

S. Samidi and R. Hidayat, “Desain Model Database Mutasi Siswa Dengan
Menerapkan Metode Database Life Cycle,” Technomedia Journal, vol. 8, no. 2SP, pp.
221-235, 2023.

A. Asmolov and A. Ledentsov, “Impact on Educational Effectiveness Using Digital
Gamification,” Startupreneur Bisnis Digital (SABDA Journal), vol. 2, no. 1, pp. 98-
105, 2023.

Tokopedia E-Commerce... 189



Startupreneur Business Digital (SABDA) P-ISSN: 2962-0260
Vol. 2 No. 2 Oktober 2023 E-ISSN: 2962-0279

[27] M. Annas and V. Meilinda, “A Review of Indonesian Business Start-Up Incubator
Models,” Startupreneur Bisnis Digital (SABDA Journal), vol. 2, no. 1, pp. 86-97, 2023.

[28] J. Zanubiya, L. Meria, and M. A. D. Juliansah, “Increasing Consumers with
Satisfaction Application based Digital Marketing Strategies,” Startupreneur Bisnis
Digital (SABDA Journal), vol. 2, no. 1, pp. 12-21, 2023.

[29] D. S. Wuisan and T. Handra, “Maximizing Online Marketing Strategy with Digital
Advertising,” Startupreneur Bisnis Digital (SABDA Journal), vol. 2, no. 1, pp. 22-30,
2023.

[30] R. Bhandari and M. V. A. Sin, “Optimizing digital marketing in hospitality
industries,” Startupreneur Bisnis Digital (SABDA Journal), vol. 2, no. 1, 2023.

Tokopedia E-Commerce... 190



Startupreneur Business Digital (SABDA) P-ISSN: 2962-0260
Vol. 2 No. 2 Oktober 2023 E-ISSN: 2962-0279

BIOGRAPHIES OF AUTHORS

4n
e

Greian April Pangilinan ki P Centro Escolar University 9
Mendiola Street, San Miguel, Manila City contacted at email:
pangilinan2100277@ceu.edu.ph

Amirsyah Tambunan g P Amirsyah has served as Deputy
Secretary General for Education and Cadreization and Deputy
Secretary General for Information and Communication at the MUIL In
addition, he is registered as a lecturer in the Islamic Communication
and Broadcasting study program, Faculty of Islamic Religion,
University of Muhammadiyah Jakarta contacted at email:
amirsyahtambunan@yahoo.com

Eka Dian Astuti ' R{Ed ? Student of the Faculty of Economics and
Business, Raharja University. Field of interest is Digital Business
Contacted at email: eka.dian@raharja.info

Tokopedia E-Commerce... 191



http://www.tcpdf.org

		https://abc.alphabetincubator.id
	2023-08-23T14:22:46+0700
	https://abc.alphabetincubator.id
	SABDA  Journal
	 • Document Hash | ABCDIU5JOFQUA8VLWXES6Q9OMAMXLT125TNC8ZKQPUDIACZXLRSCPCWNA3VMMSNS 




